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A study on attitude of people towards household
waste management

Alphy Paul*, Teresa Parackal**

*M.Com.(Finance)Batch 2019-21, Naipunnya Institute of Management and Information Technology, Pongam, Koratty(E),
Kerala, E-mail: alphypp07@gmail.com

**Associate Professor, Department of Commerce, Naipunnya Institute of Management and Information Technology,
Pongam, Koratty(E), Kerala, E-mail: coursecoordinatorug@naipunnya.ac.in

Abstract: Public participation and role of Panchayats are crucial elements in the effective implementation of waste
management programs in rural areas of Kerala. The present paper analysis the views and attitude of people in relationship
to the household waste disposal and the compositing programs embraced by the local authorities for effective and efficient
waste management. An effort is made to comprehend and evaluate the various means and measures as waste management
strategies undertaken by Koratty Panchayat.

Keywords: Public awareness, attitude, household waste, waste management

1. INTRODUCTION
Kerala is one of the most attractive places in India. But God’s own country is now occupied with waste being dumped by the

public. The gquantity of waste is increasing day by day. It not only effects the environment but also the human being. This
will lead to respirational diseases and many other associated diseases, hence there is an inordinate need to manage waste
properly. Waste management is the progression of treating wastes and offering variety of solutions for recycling. Waste
management is something that each and every household and business owner in the world needs to deliberately know and
do. It is the set of activities and actions required to manage waste from its inception to its final disposal. This includes the
assortment, transference, treatment and disposal of waste, together with monitoring and regulation of the waste management
process. Waste management deals with all types of waste, including industrial, biological and household. The household
wastes can be classified as biodegradable and non- biodegradable waste. Biodegradable wastes are wastes like food waste
that can be decomposed by biological processes. This should be composted at the community level. Non-biodegradable
wastes are wastes like plastics, broken glass, etc. that cannot be decomposed, that can be segregated and sold or recycled.

2. STATEMENT OF PROBLEM
Waste dumps devour adverse impacts on the environment and public health. The major issue is associated with public
participation in waste management and there has been noticed a lack of responsibility towards waste handling in the
community. This problem becomes more acute as the size of communities increases but also provides opportunities for
decentralized waste management by panchayats, municipalities, self-help groups and NGOs. So, if we are able to manage
waste properly it will make a great variance. Hence this study is to analyse the attitude of people towards household waste
management.

3. OBJECTIVES OF THE STUDY

» To measure the level of awareness among individuals about the need of household waste management.
» To evaluate the efficiency of household waste management undertaken by Koratty Panchayat.
» To analyse whether the household waste is properly recycled and reused.

4. HYPOTHESIS
HO: The two attributes namely awareness among individuals regarding proper waste management and individual’s
willingness to do proper household waste management are independent
H1: The two attributes namely awareness among individuals regarding proper waste management and individual’s
willingness to do proper household waste management are dependent.

5. SIGNIFICANCE AND SCOPE OF THE STUDY
The study is relevant in the present scenario due to increase in the amount of waste being dumped. The most important reason
for proper waste management is to protect the environment and for the health and safety of the population. Waste management
is about being more efficient with raw materials and making the most of each stage of the production process. Hence such a
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study is very much required to ensure efficient waste disposal in the locality. Scope of study describes the level at which the
research is to be done. Here research is done at the Koratty Panchayat level.

6. RESEARCH METHODOLOGY
This study signifies the attitude of people towards household waste management. For this study the data was collected using
Questionnaires, from the convenient pool of respondents in Koratty Panchayat of Thrissur District, Kerala, with a sample
size of 100. The secondary data for the study was based on the various projects, previous studies and information on another
scholar website. The tools of analysis used in this study are percentage analysis and Chi-square test. The tools used for
presentation of data are with help of tables and charts.

7. ANALYSIS AND DISCUSSION
Table 1: Awareness about the environmental impact of wastes.

Awareness on environmental impact Number Percentage
Strongly Agree 48 48
Agree 47 47
Neutral 5 5
Disagree 0 0
Strongly Disagree 0 0
Total 100 100
Table 2: Respondents agreeableness on practices of regularly separation of waste at home
Opinion on practice of waste separation Number Percentage
Strongly Agree 7 7
Agree 11 11
Neutral 0 0
Disagree 57 57
Strongly Disagree 25 25
Total 100 100
Table 3: Types of wastes coming from the various houses

Types of waste Number Percentage
Paper and carton 3 3
Plastic and fiber bags 5 5
Food waste 4 4

E — Waste 1 1

All of the above 87 87
Total 100 100

Table 4: Opinion on incentives provided by Panchayat for the preparation and maintenance of bio-gas plant
Opinion on incentives provided Number Percentage
Strongly Agree 12 12
Agree 48 48
Neutral 29 29
Disagree 6 6
Strongly Disagree 5 5
Total 100 100
Table 5: Frequency of plastic or paper waste pickup from household by the Panchayat

Pick up intervals Number Percentage
Once in a month 0 0
Every 2 months 2 2
Every 6 months 2 2
Only once or twice 9 9
Never 87 87
Total 100 100

ISBN 978-81-950224-1-0
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8. CHI SQUARE TEST
A chi-square (y2) statistic is a test that measures how expectations compare to actual observed data (or model results). The
data used in calculating a chi-square statistic must be random, raw, mutually exclusive, drawn from independent variables,
and drawn from a large enough sample.

The Chi Square statistic is commonly used for testing relationships between categorical variables. The null hypothesis of the
Chi-Square test is that no relationship exists on the categorical variables in the population; they are independent.

HO: The two attributes namely awareness among individuals regarding proper waste management and individual’s
willingness to do proper household waste management are independent

H1: The two attributes namely awareness among individuals regarding proper waste management and individual’s
willingness to do proper household waste management are dependent

Aware Not aware Total
Willingness to do 14 4 18
Not willingness to do 72 10 82
Total 86 14 100
Expected frequencies are;
Aware Not aware
Willingness to do 15.48 2.52
Not willingness to do 70.52 11.48
] E (O-E)? (O-E)?/E
14 15.48 2.19 0.14
72 70.52 2.19 0.03
4 2.52 2.19 0.87
10 11.48 2.19 0.19
1.23

x2=1.23

Degree of freedom = (r-1) (c-1) = (2-1) (2-1) =1

Level of significance = 5%

Table value = 3.841

Calculated value is less than the table value. So, accept the null hypothesis. That is, the two attributes namely awareness
among individuals regarding proper waste management and individual’s willingness to do proper household waste
management are independent.

The other findings of the study include: -

1. 95% of the respondents are aware about the environmental impact of waste and 86% of the respondents are aware about
the need for household waste management and 87% of the respondents mentioned about the different types of wastes
generated in the houses such as food wastes, paper wastes, plastic wastes and E- wastes etc.

2. Only 18% of respondents manage their household waste well.

3. Only 17% of the respondents have Bio-gas plant at home who use it to dispose their food waste.

4. 70% of the people admitted that they burn their plastic waste, 4% of the people bury the plastic waste and 5% of the
people dump it on road/river side causing adverse effect on the nature.

5. 37% of the respondents use food waste to feed their pets and 26% of the respondents use it as a fertilizer.

6. 57% of the respondents agreed that their family members and they have been affected by waste — borne diseases and
39% approve that waste disposal is a problem in their locality.

7. 39% of the respondents are aware and have mentioned that they have roadside garbage in their area.

8. The Panchayat provide incentives and support for the preparation and maintenance of bio-gas plant at home but 29% of
the respondents are unaware about the scheme.

9. 66% of the respondents have agreed that Koratty Panchayat provide proper awareness about waste management.

ISBN 978-81-950224-1-0
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10. Koratty Panchayat has a special responsibility for household waste collection and recycling. They also have dedicated
staff for waste collection and disposal, but 93% of the respondents clearly stated that the waste collectors never collect
food wastes from houses.

11. 87% of the respondents have said that the waste collectors from the Panchayat never collect plastic or paper wastes from
their house however 9% of the respondents mentioned as it has happened only once or twice so far.

12. 69% of the respondents gave negative response about the quality of waste management system prevailing in the Koratty
Panchayat. Majority of the respondents have welcomed, waste recycling ideas and benefits but have clearly indicated
that Koratty Panchayat have not collected waste to be recycled and are not aware of any recycling unit in the Panchayat.

9. CONCLUSION

Human ways of life have placed pressure on the environment and have caused imbalance in the eco systems due to waste
generation and its improper management. The immediate concern towards the management of waste is an integral part for
sustainable development of any land with proper safety measures and waste disposal methods which can make a place
cleaner, safer with fewer diseases. This study has explored the overall awareness level and attitude of the people towards
waste management and arrives at the conclusion that, the Panchayat need to improve on its effort in managing wastes
effectually. The Panchayat should take necessary steps to educate the residents on how to manage wastes properly by giving
awareness classes, seminars etc. Residents must be more concerned about knowing the waste management steps initiated by
the Panchayats from websites, portals etc. Since many have an opinion that waste disposal is a problem in Koratty Panchayat,
the residents, ward members and Panchayat officials should be more vigilant and proactive to systematically follow the waste
management procedures. Every resident should be an active and responsible participant to segregate wastes into plastic
wastes, food wastes, paper wastes etc. in their houses. Moreover, Panchayat should also undertake effective waste recycling
programs to create a positive impact.
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A study on factors affecting switching behaviour of
mobile service users

Ms. Lakshmi Priya M R*
“Assistant Professor, Commerce Department, Naipunnya Institute of Management and Information Technology

Abstract - Intention to switch from one service provider to another, leads to switching behaviour, which results in the decrease
of profits of the company. Switching behaviour helps in creating relationship between consumer and producer. In this research
we study and investigate the effect of several factors on switching behaviour. Pricing, response to service failures, service
quality, switching cost, trust, unreliability was determined to be input variables, switching behaviour was determined to be
the output variable. The model was designed to explain the factors affecting the switching behaviour of mobile service users
in Ernakulam. A number of 300 questionnaires distributed to a random sample of Ernakulam mobile users. The questionnaire
contains 31 items measured on a five-point Likert scale. The data were analyzed using regression analysis. It was found that
two independent variables (pricing, and unreliability) have positive relationship with switching behaviour of mobile service
users and other independent variables (response to service failure, switching cost, service quality and trust) have negative
relationship with switching behaviour. Recommendations and directions for future research are proposed.

Keywords - switching behavior, Pricing, response to service failures, service quality, switching cost, trust, unreliability

1. INTRODUCTION
Competition in the wireless telecommunication industries has grown at an unprecedented rate in the past several years. The
growth of the wireless telecommunications market is due not only to the greater number of subscribers but also to the greater
variety of services that are now offered. In the early stages of market growth, the emphasis was on acquiring new subscribers,
but now as the market matures, the significance of retaining currentcustomers increase drastically.

Attracting new customers is more difficult and expensive than retaining existingcustomers, this is partly because service
providers acquire considerable information about existing customers and can analyse this valuable information to understand
their preferences and behavior (Brown, 2004). In addition, in a mature market, acquiring new subscribers oftenmeans taking
them away from other service providers, which requires more incentives to makethose customers switch. Based on this
evidence, it makes more sense financially for an organization to focus on retaining its existing customers. The literature has
shown that the longer customers stay in relationship with the company, the more value the company generate (Reichheld,
1996), so the period of time a relationship is maintained is one of fundamental factors determining the value that thecustomers
provide to the firm (Berger and Nasr, 1998). Customer switching behaviour is consequently a serious threat or opportunity
to the achievement of long-term relationship (Ganesh et al., 2000). Hence firms need to study carefully the processes
determining customerswitching decisions if they are willing to manage their customer bases successfully (Bansal etal., 2005).
Based on the above discussion, the major problem that the researchers try to investigate is: What is the influence of some
selected factors over mobile users switching behaviour in Ernakulam?

2. REVIEW OF LITERATURE

Ayesha Saeed, Nazia Hussain& Adnan Riaz (2011), made study through a detailed analysis of a questionnaire survey by
involving all types of people particularly the youth. 171 responses were collected randomly to know the switching behaviour
of different mobile userswith the help of four predictors i.e., outcome quality, perceived commitment, price and anger
incident. Findings of the study showed that beside all other factors have influence on the customers’ switching behaviour but
the overriding factor remained the cost effectiveness. Thecritical role of this factor is because of the different socio / economic
conditions of a developingcountry like Pakistan where buying power of a common man is low as compared to rich and
developed countries. But generally, it holds true as concluded by other research studies.

Abdel Hamid Saleh, M and Algahtani, G. (2015), The purpose of the study is to investigate first, the relationship between
the customer satisfaction and brand switching behaviour into the Saudi Arabian mobile-service market, and second, the
association of servicequality, customer service, service pricing, and value-added services with the customer satisfaction.
Because of the difficulty of having a frame for the mobile-service customers fromtheir providers, a convenience sample of
350 online respondents with the proper surveying techniques was used in data analysis and testing of the research hypotheses.
The findings of the study confirm a significant negative relationship between customer satisfaction and brand switching
behaviour.

ISBN 978-81-950224-1-0
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Naveed R Khan& Arsalan Ghouri (2010), investigated the seven factors (Price, Reputation, Service Quality, Effective
Advertising Competition, Involuntary Switching, Distance and Switching Cost) of customer switching which effects retail
banking operations inPakistan. Total 302 responses were recorded and show that all considered factors have significant effect
on customer switching, however, price and advertising competition identifiedas most important and least important influential
factors respectively on customer switching.

Dongmei Zhang (2009), he tried to identify and analyse the factors that influence bankcustomers” switching behaviour in the
Chinese retail banking industry. The findings reveal thatPrice, Reputation, Service Quality, Effective Advertising,
Involuntary Switching, Distance, and Switching Costs have an impact on customers’ bank switching behaviour. The results
alsoreveal that the Young Age and High-Income Groups are more likely to switch banks.

3. STATEMENT OF THE PROBLEM
The price war and intense competition in wireless telecommunication industry have exposed mobile operators to one of the
major threats of switching. Mainly this study is conducted to answer the following three research questions:
1. What are the factors that influence switching behaviour of mobile service users?
2. What is the relationship between each determinant factor and switching behaviour ofmobile service users?
3. How to rank the explanatory variables according to their degree of influence onswitching behaviour of mobile service
users?

Consumers are now more price and service conscious in their purchasing behaviour. They are more prone to change their
purchasing behaviour as telecom products and services are nearly identical in nature. The purpose of this paper is to provide
an insight of the drivers that lead a customer switch from one service provider to another in wireless telecommunication
industry.

4. OBJECTIVES OF STUDY
The research objectives of this study are:
e To identify the factors that influence switching behaviour of mobile service users.
e Toexamine the relationship between each determinant factor and switching behaviour ofmobile service users.
e To rank the explanatory variables according to their degree of influence on switching behaviour of mobile service users.

5. METHODOLOGY AND DATA COLLECTION
The primary data was collected through a survey questionnaire. A questionnaire wasprepared based on previous research in
the literature. The secondary data consist of different published articles, journals and internet etc.

6. TOOLS FOR ANALYSIS
The collected primary data were statistically processed, classified, tabulated and analyzed by using statistical and
mathematical tools and techniques like percentages, mean, mode and standard deviation. Regression analysis was used to
test hypothesis. In most cases tables and statistical results were derived with the help of the software called Statistical Package
for SocialScience (SPSS).
7. RESULTS AND DISCUSSIONS
Cronbach’s Co-efficient

Factors (Constructs) Number of Items Cronbach’s Alpha
Pricing 5 .897
Response to service failure 2 781
Service quality 5 .817
Switching cost 7 .796
Trust 5 .837
Unreliability 4 736
Switching Behaviour 3 744

Regression analysis was conducted to measure the influence of P, RS, SQ, SC, T and U on SW.The independent variables are

ISBN 978-81-950224-1-0



NAIVIGYAN- A collection of Multidisciplinary Research Studies 8

P, RS, SQ, SC, T and U and the dependent variable is SW. Themain objective of regression analysis is to explain the variation
in one variable (called the dependent variable) based on the variation in one or more other variables (called independent
variables). If multiple independent variables are used to explain the variation in a dependent variable, it is called a multiple
regression model. The output of multiple regression analysis was used to test the hypotheses.

Table 1: Model Summary

Std. Error ofthe

Model R .
ode Estimate

R Square IAdjusted RSquare

406 394 716412

1 6372

a. Predictors: (Constant), U, SQ, SC, P, T, RS

R square is the percent of the variance in the dependent explained uniquely or jointly by theindependents. The R square and
adjusted R square will be same when used for the case of few independents. The R square and adjusted R square shown in
Table 1 is almost the same.

Guijarati (2006) recommends that it is a good practice to find the adjusted R square value because it explicitly takes into
account the number of variables included in the model. Hence adjusted R square is used for interpreting the results. Table 1
shows that 0.76412 percent ofthe variation in SW is explained by P, RS, SQ, SC, T and U.

Table 2: ANOVA of Regression Model

Model Sum ofSquares df Mean Square F Sig.
Regression 116.938 6 19.490 33.380 .000™
Residual 171.075 293 584

Total 288.013 299

** denotes significant at 1% level.

ANOVA table showing the regression model fit presented in Table 2 shows that themodel is statistically significant at 1
percent significance level.
Table 3: Beta Coefficients of the Regression Model

Unstandardized Standardized
Model Coefficients Coefficients [T Value Sig.
B Std. Error  Beta

1(constant) .841 .355 2.367 .019™
P .503 .055 .516 9.177, .000™

RS .057 .057 .059 1.010 313"

SQ -.093 .073 -.073 -1.281 201"

SC .007 .084 .005 .085 .932™

T .058 074 .044 .788 4317

U A77 .067 .146 2.646 .009™

** denotes significant at 5% level

Table 4.4.3 presents the beta values, t values and significant values of independent variable P,RS, SQ, SC, T and U. The
independent variables P (t =9.177, p = 0.000) and U (t=2.646, P=0.009) are statistically significant at 1 percent
significance level. It means that these two independent variables have significant positive effect on SW.

Hence HO1 and HO6 are rejected. And H02, H03, HO4 and HO5 are accepted that is RS, SQ, SC and T have negative effect
on switching behaviour. The beta coefficients give a measure of the contribution of each variable to the model. Higher the
beta value, the greater isthe effect of independent variable on the dependent variable. Among the independent variableP has
greater effect followed by U, RS, T, SC and SQ. So, it can be concluded that, pricing andunreliability have positive influence
on switching behaviour and response to service failure, trust, switching cost, and service quality have negative effect on
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switching behaviour of mobileservice users in Ernakulam.
Figure 1. Validated Model of the Study

Pricing (+)

Response to Service
Failure (-)

Service Quality (-)

< Mobile User’s

Switching
Behaviour
Switching Cost (-)

Trust (-)

Unreliability (+)

8. CONCLUSION

The three Research Objectives in this study were addressed by testing 6 hypotheses. The first research objective was to
identify the factors that influence switching behaviour of mobile service users. In this study mainly discussed six factors they
are pricing, response to service failure, service quality, switching cost, trust and unreliability. The second objective was to
examine the relationship between each determinant factorand switching behaviour of mobile service users. The result of the
logistic regression analysisshowed that there was a significantly positive relationship between customers’ switching
behaviour and the influencing factors: Pricing and Unreliability.
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Abstract: The bandwagon effect is a psychological phenomenon in which people do something primarily because other
people are doing it, regardless of their own beliefs, which they may ignore or override. This tendency of people to align their
beliefs and behaviours with those of a group is also called a herd mentality. The term "bandwagon effect” originates from
politics but has wide implications commonly seen in consumer behaviour and investment activities. This phenomenon can
be seen during bull markets and the growth of asset bubbles. Trading psychology is significantly influenced by the bandwagon
effect. Any trader tends to feel more confident when he gets to know many traders share the same view as his. Initial public
offerings during the current bull markets are also a notable example of the bandwagon effect in practice. The bandwagon
effect prevents objective analysis of investing by clouding judgment and making investors become influenced by the
behaviour of others Out of the 100 respondents which was taken for the survey, they have expressed the concerns relating to
depth of knowledge in decision making, people who influences their decisions, risk taking capacity, preferred sectors of their
investments etc.

Keywords. Price Fluctuation, Investment in pandemic Behavioral impact, stock market

1. INTRODUCTION

As millions of people from all over the world struggle to cope with the global pandemic suffering lockdowns and quarantines,
a large number of people have turned to learn and prepare for their financial future. Many investors who are searching for
yield have turned to the stock market and dividends as a way to generate a return on their investment. The stock market has
become an attractive investment avenue for most investors, and the stock market has enormously grown over the years. A
stock market is a place where shares of pubic listed companies are traded. The Indian stock market is one of the oldest and
largest in the world. The rapid industrialization in the country since independence has given vitality to the stock market. The
stock market helps to channelize household savings to the corporate sector which in turn facilitates the development of
industrial and service sectors. An equity share is a part of the ownership capital of the company eligible to share many benefits
from the company. When one invests in shares, he keeps it for some time depending upon the stock price. When the rates of
shares increase, he sells the securities to another party.

This study is to analyse whether the bandwagon effect influences college students to invest in the stock market. And also
identify the factors that are created a bandwagon effect among college students to invest in the stock market during the
pandemic
1.1 EFFECT ON COLLEGE STUDENTS

The bandwagon effect is a psychological phenomenon in which people do something primarily because other people are
doing it, regardless of their own beliefs, which they may ignore or override. This tendency of people to align their beliefs and
behaviours with those of a group is also called a herd mentality. The term "bandwagon effect” originates from politics but
has wide implications commonly seen in consumer behaviour and investment activities. This phenomenon can be seen during
bull markets and the growth of asset bubbles. The bandwagon effect refers to the tendency people have to adopt a certain
behaviour, style, or attitude simply because everyone else is doing it. The more people that adopt a particular trend, the more
likely it becomes that other people will also hop on the bandwagon.

The bandwagon effect arises from psychological, sociological, and, to some extent, economic factors. People like to be on
the winning team and they like to signal their social identity. Economically, some amount of bandwagon effect can make
sense, in that it allows people to economize on the costs of gathering information by relying on the knowledge and opinions
of others. The bandwagon effect permeates many aspects of life, from stock markets to clothing trends to sports fandom.
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In microeconomics, bandwagon effects may play out in interactions of demand and preference. The bandwagon effect arises
when people's preference for a commaodity increases as the number of people buying it increases. This interaction potentially
disturbs the normal results of the theory of supply and demand, which assumes that consumers make buying decisions
exclusively based on price and their personal preference. The bandwagon effect can have a powerful influence on people in
many areas of life, so it’s important to understand it. As such, in the following article, you will learn more about the
bandwagon effect, understand why people experience it, and see what you can do to account for its influence.

Investing and financial markets can be especially vulnerable to bandwagon effects because not only will the same kind of
social, psychological, and information-economizing factors occur, but additionally the prices of assets tend to rise as more
people jump on the bandwagon. This can create a positive feedback loop of rising prices and increased demand for an asset,
related to George Soros' concept of reflexivity. For example, during the dotcom bubble of the late 1990s, dozens of tech start-
ups emerged that had no viable business plans, no products or services ready to bring to market, and in many cases, nothing
more than a name (usually something tech-sounding with ".com" or ".net" as a suffix). Despite lacking in vision and scope,
these companies attracted millions of investment dollars in large part due to the bandwagon effect.

2. OBJECTIVES OF THE STUDY
1. To analyse whether the Bandwagon effect influences college students to invest in the stock market.
2. To identify what are the factors that created a bandwagon effect among college students to invest in the stock market.

3. STATEMENT OF THE PROBLEM
The title of the research is ‘A study on the Bandwagon effect among college students to invest in the stock market during
pandemic with special reference to Ernakulum District’. This indicates how much the students follow the other students to
invest in the stock market during the pandemic and also identifies the factors that are created a bandwagon effect among
college students. The satisfaction level of college students to invest in the stock market are analysed by using primary data.

4. SIGNIFICANCE OF THE STUDY
The stock market is known as a pulse of the economy or economic mirror, which reflects the economic conditions of a
country. During this pandemic, India has to meet a huge financial crisis where many businesses have faced huge losses. Many
people had their jobs gone and struggling for a living. At this time, the stock market investment had a major impact making
so many people come forward and invest in the stock market. Mainly it had attracted the youths of the country. So, it is a
very relevant study and this is the first-ever study conducted. This study is unique as it mainly focuses on college students.
This study analyses the influence of the bandwagon effect among college students to invest in the stock market. The
importance of this study is to identify the key to reviving and sustaining the college student's interests in the securities market.
This study also helps to find how this pandemic stage affected the stock market and identify the factors that affecting college
students to invest in the stock market.
5. SCOPE OF THE STUDY

This study is conducted among the college students in Ernakulum District. The study mainly focuses on the influence of the
bandwagon effect among college students to invest in the stock market and also identifies the factors affecting college
students to invest in the stock market during the pandemic. The study utilizes aggregated data rather than firm-level data.

6. RESEARCH METHODOLOGY
The research methodology is the systematic, theoretical analysis of the methods applied to a field of study. It comprises the
theoretical analysis of the body of methods and principals associated with a branch of knowledge

7. REVIEW OF LITERATURE

Ding, Levine, Lin & Xie (2020) perform their study regarding corporate immunity during the COVID-19 pandemic. During
the first quarter of 2020, they use the data of more than 6, 000 firms from 56 countries. They aim to determine the impact of
COVID-19 cases on stock prices and corporate characteristics in this case. The findings of the study suggest that the firms
with stronger pre-2020 finances, less exposure to the pandemic, less entrenched executives, and higher social responsibility
activities faced a mild pandemic-induced drop in the stock price. Additionally, the findings also tell that the companies having
larger corporate ownership did well and companies having higher ownership of hedge funds did worst in terms of
performance.

Amore, Pelucco & Quarato (2020) in their study analyse family ownership during the COVID-19 pandemic. They test how
the inclusion of families in governance and ownership affects the financial performance of the companies. The sample of the
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study has been selected from Italian firms during the spread of COVID-19. The findings suggest that the firms having
controlling shareholders on their boards performed better during the pandemic compared to the others.

Kajal Gandhi (2015), Retail Investors Participation in Indian Stock Market - A Survey, GJRA - Global Journal for Research
Analysis (Vol.4, Issue-02), ISSN No 2277 - 8160: paper findings were based on the survey which has been carried out among
five cities-Mumbai, Delhi, Kolkata, Chennai and Ahmedabad. The respondents of the metro cities are more inclined towards
investing in stock market as they consider it as financial tool but they don't have expertise knowledge or don't prefer to hire
a professional to manage their portfolio due to which they fall prey of losses. However, people at Tier-Il cities like
Ahmedabad still consider the traditional investment like gold, property, gold and bank deposits are their favourite option this
is due to narrow minded as there are low saving habits, low awareness of investment opportunities.

Rakesh H.M (2014), A Study on Individual Investors Behaviour in Stock Markets of India, the paper proposes to study the
behaviour of individual investors in the stock markets and the factors that influence their investment decisions, which include
awareness level, investment duration, etc. The research was based on the primary data collected from the city of Mysore of
150 respondents, being stock market investors.

Reena Rai (2014), Factors Affecting Investors’ Decision-Making Behaviour in the Stock Market: An Analytical Review,
Indian Journal of Applied Research. The paper understudy aims to study the factors influencing an investor's decision-making
behaviour on basis of related studies. It states that the various factors that influence include various demographic factors such
as gender, age, education.

Pattabhi Ram.V. (1995) emphasized the need for doing fundamental analysis and doing Equity Research (ER) before
selecting shares for investment. He opined that the investor should look for value with a margin of safety concerning price.
The margin of safety is the gap between price and value.

Pyare Lal Singh (1993) in the study titled, Indian Capital Market - A Functional Analysis, depicts the primary market as a
perennial source of supply of funds. It mobilizes the savings from the different sectors of the economy like households, public
and private corporate sectors. The number of investors increased from 20 lakhs in 1980 to 150 lakhs in 1990 (7. 5 times).

Jawahar Lal (1992) presents a profile of Indian investors and evaluates their investment decisions. He made an effort to study
their familiarity with, and comprehension of financial information, and the extent to which this is put to use. The information
that the companies provide generally fails to meet the needs of a variety of individual investors and there is a general
impression that the company's Annual Report and other statements are not well received by them.

Nabhi Kumar Jain (1992) specified certain tips for buying shares for holding and also for selling shares. He advised the
investors to buy shares of a growing company of a growing industry. Buy shares by diversifying in several growth companies
operating in a different but equally fast-growing sector of the economy. He suggested selling the shares the moment the
company has or almost reached the peak of its growth.

8. DATA ANALYSIS AND INTERPRETATION
Particulars Table 1. Awareness of Stock Market Investment

No of respondents Percentage
Yes 50 100%
No 0 0
Total 50 100%

Table 2. Source of Information

Particulars No of respondents Percentage
Friends 26 52%
Online media 22 44%
Stockbrokers 0 0
Advertisement 2 4%
Total 50 100%
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Table 3. Investment in the Stock Market
Particulars No of respondents Percentage
Before pandemic 13 29%
After pandemic 32 71%
Total 45 100%
Investment In the Stock Market
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Table 4. Inflation in Investment
Particulars No of respondents Percentage
Yes 43 86%
No 7 14%
Total 50 100%
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Table 5. Factors Influencing Investment Decision

Particulars No of respondents Percentage
brice fall during thepandemic 11 22%
Profit-making 21 42%
Friends in the stock market 18 36%
Total 50 100%
Factors Influencing Investment Decision
H Particulars
H stock market price fall during the pandemic
M Profit-making
H Friends in the stock market
H Total
Table 6. Course on Stock Market
Particulars No of respondents Percentage
Yes 21 42%
No 29 58%
Total 50 100%
Table 7. Depth of Knowledge
Particulars No of respondents Percentage
High 6 12%
Moderate 41 82%
Low 3 6%
Total 50 100%
Depth of Knowledge
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Table 8. Monitoring Stock Performance

Particulars No of respondents Percentage
Always 20 40%
Sometimes 25 50%
Never 5 10%
Total 50 100%

Monitoring Stock Performance

Total
—
Never
(===
Sometimes
S———
Always
e
Particulars
0 10 20 30 40 50 60
[~ [~} [~}
Table 9. Type of Investor
Particulars No of respondents Percentage
Speculative 27 54%
Capital long 9 18%
Both 14 28%
Total 50 100%

TYPE OF INVESTOR

= Particulars = Speculative Capital long = Both = Total

|

i

9%

Table 10. Preferred Sectors of Investment
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Particulars No of respondents Percentage
/Agriculture sector 2 4%
Commercial services 13 26%
Finance & investment 21 42%
IAlternative market segment 6 12%
Industrial & allied sector 8 16%
Total 50 100%

Preferred Sectors of Investment

45 .
40
%
2K 26
25
%
16
15 12
10
5 4%
0 -
Agriculture sector Commercial Finance Alternative market
& Industrial & allied
Table 11. Factors Influencing Investment Decision
Particulars No of respondents Percentage
Less risk 16 32%
More return 22 44%
Tax benefit 5 10%
Financial liquidity 7 14%
Total 50 100%

Factors Influencing Investment Decision

B Less risk ®More return ® Tax benefit B Financial liquidity =
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9. RESULTS AND DISCUSSIONS

«  Out of 50 respondents, majority of respondents are from male category. From this it is evident that most of the influences
are male.

«  Out of 50 respondents, 84% of the investors are undergraduates and only 12% are postgraduates. From it is evident that
the majority of investors are from college backgrounds.

« Out of 50, all the investors are aware of the stock market. So, all the respondents have some knowledge of the stock
market.

«  Out of all respondents, 71% of the respondents strongly agree that there is a vast increase in investment after the
pandemic which objectify bandwagon effect influences the college students to invest in the stock market.

«  86% of the respondents agreed that because of the current pandemic situation they have invested in the stock market.
From this, it satisfies the objective of this study.

+  The majority (62%) of the respondents invested in stock is to achieve profit from their investment. From this, we can
see that most of the investors are mainly focusing on profit-making.

«  Out of 50 respondents, 82% have moderate knowledge of stock investment criteria. From this, it is evident that many of
the investors have very much knowledge on stock investment planning, buying and selling.

»  More than half of the investors are occasionally monitoring their stock and 40% eminently monitoring their stock.

*  Out of 50 respondents, 54% are short-term investors. It shows the majority of the respondents are determined to follow
the speculative way for a safe investment.

«  The majority of the respondents are interested to invest in the finance & investment sector.

«  Out of 50 respondents, more than half of investors perceive knowledge on the stock market from their friends during
pandemics. Friends as a reliable reference for their investment decision, which objectify the factor that involves the
bandwagon effect among college students to invest in the stock market

»  The majority of the respondents invest to get a better return from their investment.

«  Out of 50 respondents, more than half (70%) of investors find investing from home is relevant during the pandemic
which summarizes the relevance of this study.

«  Out of 50 respondents, the majority (52%) of the investors strongly agree that they have studied the market fundamentals
of underlying stock before making investment decisions.

10. RECOMMENDATIONS
« Investors can study the latest trends and do investments accordingly to have more effectiveness.
*  Most people are worried about losing their job because of the pandemic so, investing in the stock market is a good
decision during the pandemic.
* Inthis current pandemic situation, money-making is difficult so investment from home is achievable in the stock market.
» Investing in the stock market along with college education is affordable for youngsters.
* Investing in short-term plans can reduce risk factors in youngsters.
«  Before investing in the stock market youngsters can go through online courses related to the stock market it helps to get
knowledge on stock investment.
*  Understanding the basics of the stock market and doing proper research before investing is advisable to mitigate risks
and maximize returns.
11. IMPLICATIONS OF THE STUDY
This research is done for academic purposes and to analyse the influence of the bandwagon effect among college students to
invest in the stock market during the pandemic with special reference to Ernakulam district. From the sample taken out of 50
students, it is evident that the stock market is having a great effect on youngsters. The objective of the study is accomplished
and it has been found out that the youngsters are well aware of stock marketing as well as find it useful.

Many factors showed the awareness and reliability of stock market investment like risk, return, bandwagon effect, financial
liquidity, information, and relevance. These factors have played an important role in meeting the objective. The study also
recommended various things to improve the awareness and reliability of stock market investment on youngsters.

Stock market investors have certain disadvantages like volatility, risk, etc. Although there are several advantages of share
market investment, investors must be cautious while making investment decisions. Understanding the basics of the stock
market and doing proper research before investing is advisable to mitigate risks and maximize returns. It is identified from
the study there are bandwagon effect influences youngsters towards investing stock market during pandemics.

The primary objective of investing is to ensure that every person is able to meet his or her future financial objectives. Rise in
inflation makes it inadequate for individuals to simply earn and save some part of their incomes. To meet the price increases
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due to inflation, investments become important. The stock market is one of the oldest and most popular investment avenues
due to several benefits of investing in stocks.

Compared to other investment products like bonds and fixed deposits, stock investing provides investors an excellent
possibility of making greater returns in comparatively shorter time periods. Adhering to the stock market basics, such as
planning the trade, using stop-loss and take-profit triggers, doing the research and due diligence, and being patient can
significantly mitigate the risks inherent to stock investing and maximize the returns on share market investments.

The stock market offers different financial instruments, such as shares, bonds, mutual funds, and derivatives. This provides
investors a wide choice of products in which to invest their monies. In addition to providing investment choices, this
flexibility is beneficial in mitigating the risks inherent to stock investing by enabling diversification of investment portfolios.

12. CONCLUSION
Technical development has influenced every aspect of modern living. The stock exchanges are also using various technical
advancements to provide greater convenience to the investors. The trades are all executed on an electronic platform to ensure
the best investment opportunities to investors in an open environment. In addition, broking service providers offer online
share trading facilities that make investing convenient, because investors can place their orders through a computer from the
comfort of their homes or offices. The demat account makes it easier for investors to hold all the products within their
investment portfolio electronically in a single location, which makes it easier to track and monitor the performance.

Although stock investing has several benefits, investors must also be cautious while making their decisions. Understanding
the stock market basics and doing their research before investing is advisable to mitigate risks and maximize returns.
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Abstract: In the case of online shopping, consumers do not need to travel all the way to the brick-and-mortar shops. Online
shopping offers unique products, 24 hours functioning and huge discount rates. These factors make online shopping popular
among consumers... This study is an attempt to understand the impact of online shopping on textile retail business.
Convenient sampling method has been used for the study. Primary data have been collected from 50 retail shop owners
through Direct Personal Interview method. Responses were collected using 5-point Likert scale (Strongly disagree, Disagree,
Neutral, Agree, strongly agree). Convenient sampling method is used for the study. Data analysis is done using SPSS 20.0
software. This study reveals that retail business has been affected very badly because of the increasing interest of online
shopping among the consumers, and the turnover from retail business has been reduced as well. This study observes some
new strategies introduced by the retailers to cope up with the trend of online shopping.

Keywords: Online shopping, retail business, turnover, strategies.

1. INTRODUCTION

Online shopping is a form of electronic commerce, which allows the consumers to buy goods or services directly from a
seller over the Internet using a web browser. Consumers can visit various website through search engine and buy the products
of their interest without much delay and they can easily access various sites through computers, laptops, tablets and smart
phones. Online shopping has attained immense popularity in recent days mainly because people find it convenient to shop
from the comfort of their home or office and eased from the trouble of moving from shop to shop in search of the goods of
their choice. The inception of Information Technology into business and trade has given birth to a new trend of business
through online retailing all over the world. Online shopping has experienced a rapid growth during the recent years due to its
flexibility in operations. Many companies started retail business through their own websites including large variety of
products and services along with attractive offers to the customers. With the advent of computers, tablets and smartphones,
India has become technologically advanced. What was traditionally purchased directly from stores are now increasingly
being bought online. Groceries and consumer goods are all available over internet. Some of the main online stores at present
in India are Amazon, Flipkart, Snapdeal, Home shop 18, and Myntra.

Retail is a procedure of offering merchandise and services to clients through various channel of dissemination. This platform
works as a consortium which avails all the goods that are available in petty shops to the big shopping malls. It comprises
apparels, shoes, plumbing materials, furniture, jewellery and food items etc. The study focusses on the retailers with respect
to textile business. It facilitates the consumers to buy the products according to their need in time without much delay. Thus,
as a result E-stores have emerged to meet the demands of large segments of customers. This study includes analysis about
the impact of increasing trends faced by the shop retailers. A retailer is a merchant or an agent or a business enterprise, whose
main business is selling the goods and services directly to consumers through various distribution channels. In this study an
attempt has been made to highlight the growing impact of the increasing trend of online shopping over the various clothing
retailers. Retailers comprise of a large section of the population and a larger population is dependent upon these retailers. But
the emergence of online shopping with their attractive incentives, big discounts and wide varieties has created an adverse
impact on them. This study tries to identify how retail busin